Introduction
 Explain what is luxury brand and seek the data to support the below issues 
 Global Competitive and dynamic environment such as Economic, Government intervention, environmental issues etc
 Luxury brand commitment is an important topic for luxury brand 
 Enhance their brand commitment to maintain their competitive advantages or others 

Objective
 To analysis the factors that affect the luxury brand commitment 
 To discuss the final outcome after enhancing the brand commitment 
 To discuss the best practice of luxury fashion brand 

Theory of luxury brand commitment
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Key Concept
 Luxury Brand Commitment
 Factors
1. Brand Awareness 
2. Brand Image
3. Brand Trust 
4. Brand Value (Social Value and Symbolic Value)

Development of a theoretical framework
Explain the relationship of the above factors
How to affect the luxury brand commitment 
[bookmark: _GoBack]The final outcome, Luxury Brand Loyalty and explain 


Best Practice
 Luxury fashion brands that success to apply this theory on their brand building 
What they do to enhance the brand commitment 

Conclusion
 Summary 
 Focus on the important factors to develop (Based on the best practice)

Limitation and further research
 Based on the sourcing journals to decide 
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